SWEENEY
creative



ESTABLISHED
IN 1986...

As a full-service agency, our award-
winning creative can be experienced
through every campaign we envision
and execute — branding, graphic design,
advertising and media, publicity and
media relations, social media, blogger
relations, crisis communications, direct
marketing, web development, search
optimization, trade show marketing,
product launch, events and more.

Cleveland. Wilmington. Denver.



SWEENEY

LSI Industries Inc. | SmartVision™ Launch

Branding « Photography * Videography + Literature « Website

8 4

smartvision

Brand Guidelines

Building and maintaining a strong, consistent presence

Change prices in real-time

Offer discounts on aging stock
Use smartphone to scan products
Help shoppers navigate shelves

Offer coupons at POS

Control lighting

Engage & Empower

Smartvision is an Internet of Things (10T)
system architecture that is laser-focused
on innovative engagement and manage-
ment solutions for the C-Store industry.

IoT Technologists
0 nization s driven by technology experts.

e dicated to the
and development of IoT technologies.

For more thar

Retail Expertise ‘
\ s we have envisioned and pioneered image

solutions for the petro/C-Store industry
Custom Service
We listen and respond to the needs of our custormers, ond
formulate custornized technology solutions

smartvision
ol @ Solution

shall A Paisner

smartvision

-

Unleash
the Power
of the loT

Bluetooth beacons, which are
relatively new on the scene
and had only recently begun
to attract the interest of the
marketplace, are suddenly
among the hottest of loT
technologies. These tiny
wireless devices are low-
cost and high-power. By
transmitting a weak
Bluetooth signal to other
Bluetooth enabled devices,
beacons reach out to
consumers through their
smartphones and watches.

www.smartvi

smartvision

BEACONS

State-of-the-Art Smart

With the aid of beacons, customers can easily navigate through
astore and find what they want Retallers can then offer thern
deals and discounts to encourage increased sales, as well as
customer incentives to revisit the store and build brand loyaty.

Today, brands can integrate beacons with products and
services, as well as their own and their partners’ apps. For
consumers, this means a seam 10pping experience. For
retailers, it means reaching the right custormer at the right time
with the right content

Equally important, beacon platforms are extensible. So as new
developments are introduced, the beacons will improve, using
the same physical infrastructure.

And retailers can use Bluetooth Low Energy (BLE) technology
for rore than just proximity-based actions. They can allow
consumers to see themseives on a digital map to
successfully navigate through a store, and successfully
discover where the items they are looking for are located

e))((e

smartvision




Cleveland APL | Advertising Campaign Photography « lllustration « Kiosks * Billboards * Media Planning

Find your summer love 2
at the Cleveland APL Adopt Me

— e — N\ and I Will

www.ClevelandAPL.org Love You
Forever!

summer love
Cleveland APL

www.ClevelandAPL.org

True Qove
Found...

www.ClevelandAPL.com

Cleveland
ANIMAL
PROTECTIVE
LEAGUE
Adopt + Donate eer » Foster

www.Clevela PL.com




SWEENEY Joann Fabric and Craft Stores | Editor Meetings Booklets « How-To-Sheets « Literature

SEASONAL TRENDS 2017
PARENTS & FAMILYFUN

Felt Flower Bouquet JOANN Felt Flower Bouquet Templates JO-ANN

Supplies & Tools “Rose” Flower “Petal” Flower
Various Colors of Felt Squares
«Various Colors and Sizes of e v
Pom Poms
« Green Chenille Stems |> i< |> i<l |> i<l
© Floral Wire Pt Fiowt Pieat
* Craft Glue 3w 1w

« Hot Glue Gun and Glue Sticks “Daisy” Flower

« Scissors

» *
Directions @
e

Rose Flower: 5. Glue the remaining petals around center to
make flower.

1. Use patterns as guides (exact shape does not

matter) and cut out eight petals from desired 6. Cuta 2" circle from green felt then cut small

- w
4 color of felt. petal shapes to form a calyx (exact shape does
L not matter).

2. Make two small,flat pleats in the bottom of

¥ each petal and glue with hot glue or craft glue. 7. Cut a small hole in the center, slde it over

It the stem and glue it around the base of the
3. Twist two or three green chenille stems flower.
around 9” of loral wire.
4. Use hot glue or craft glue and roll the first

J o A NN petal around end of covered wire

BRIDAL TRENDS 2017 SkillLevel: Intermediate

#HANDMADEWITHJOANN BRIDAL GUIDE Approximate Crafting Time: 6+ Hours
| recrowersovouerwowroskeer |

Courtesy of Joann Courtesy of Joann

Leaves




CORDURA?® Brand | Tradeshow Booth Design Creative Planning * Booth Design * Collateral « Videography * Photography

SELECTION

CORDURA

) 00000 CORDUR“A

FREAS B RO
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Gasco | ecosmart Rebranding Branding  Packaging Design * Advertising - lllustration

ecosmart

REORDERe* RETURN e REPEAT

REORDER* RETURNe REPEAT

Saving the planet made easy

with ecosmart cylinders.

B LEARN HOW g

__-”%

ecosmart

A reusable, ecofriendly cylinder that was buil to be refurned
, no hassle. Remove the label and just send it on ifs way.

ecosmart cylinders are
one fhll"lg we OCfUCI"Y want Save the cost and concern of cylinder disposal.
to see make a return. It's a better way — to save the day and save the planet!

gascogas.com/ecosmart 800 910 0051 GASC@

ecosmart

EIORDER*RE



SWEENEY Big Lots | Holiday Campaign Social Media * Website * Email

HOME | ENTER MOW GALLERY | OFFACIAL RULES
w BIG LOTS! Buzz Club Rewards™ WeeH}rAd Store Locator
SNAP A SELFIE 0D THIS WEEK'S DEALS HARVEST GROCERY mm
NATIONAL T

MATIONAL

YOUR HOME FOR THE

) H: q¢:LIDA"'|’!"::

#BIGHOLIDAY

—— SELFIE SWEEPSTAKES! —

YOUR HOME FOR THE

H::LIDAYS

Yrou could,win a $500 or $1,000
Big LotkShoppmg Spree!

NOV. 16-22

FOLLOW THE STEPS BELOW TO ENTER.
WINNERS SELECTED WEEKLY.
1.4G0 1o your favorite Blg Lots!
2. Discover a unlque holiday décor ftem
that you Just HAVE to share.
4. 8nap a selfle with your favorite em.
Gel crealive!

4. Enter your selfle on the Facebook sweepstakes
page or posl your phole lo Instagram or Twitler
by mentioning @BlgLots and tagging #BIGHollday
and #SweepsEntry.

2% rOLLOW #BIGHOLIDAY

Go to your favorite Big Lots! y mx:wmm, ON FACEBOOK, TWITTER,
- INSTAGRAM & PINTCREST
Discover a unique holiday décor v — WEEK — FOR DECORATING TIPS!

item that you just HAVE to share.

Snap a selfie with your favorite item. Get creative!

buzz club rewards

the fr

ak

Keep It Simple:
Festive accents
make a diffe 2l

Enter your selfie

or post your photo to Instagram or Twitter with the hashtags n u . E R W
#BIGHoliday and #SweepsEntry and tag @BigLots. R

MO PLIRCHASF NFCFSSARY. Purchasing will not improve your chances of winning.

. . . Sweepslakes s open o legal residents of the 50 LS. and D.C. (excluding RI), age 18 o oldes. Viid in
Do more than dream big this holiday... RNade skand, PUCro RICO and WNerewer Srohisited by law. SwWeepstakes beains at 12:00:01 AM ET
On 11717714 and ends at 11:59:58 PM LT on 1214014 Visit www Tacebook com/Englots and click on

ACHIEVE BIG WITH BIGLOTS! the sweepstakes app tab for details on how to enter and Official Rules.




CONTACT US:

Cleveland
19106 Old Detroit Road, Suite 200
Cleveland, OH 44116

440.333.0001
jim@sweeneypr.com

Wilmington
1427 Military Cutoff Road, Suite 207
Wilmington, NC 28403

910.772.1688
jennifer@sweeneypr.com

Denver
1800 Platte Street
Denver, CO 80202

720.787.7902
rachel@sweeneypr.com



